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LESS THAN $1 MILLION 42%

$1 - $10 MILLION 34%

$10 - $50 MILLION 16%

MORE THAN $50 MILLION 8%

AUDIENCE

18% Increase in audience growth 

MARKETING

43% 

DEVELOPMENT 

31% 

C-SUITE

19% 

JOB FUNCTION

ANNUAL ORGANIZATION REVENUE

15,000+ Followers

8,300+ Connections

4,000+ Likes

TOTAL REACH  71,000+ 2017   60,000+

2018   71,000+

 BUSINESS ADMIN/MGMT 

14% 

http://nonprofitpro.com
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Research: NonProfit PRO Research can 
craft custom research solutions that 
leverage our engaged audience and subject 
matter expertise to give you the data and 
insight you need to grow your business or 
develop your brand with thought leadership.

Thousands of downloads per year

RESEARCH

BRAND MAP

The NonProfit PRO team can create the 
content you need to help get your exact 
message out. From custom whitepapers to 
best practice surveys, infographics and charts, 
we can support your content marketing efforts.

MARKETING SERVICES
NonProfit PRO Today delivers  
cutting-edge trends, thoughtful 
commentary and relevant news from 
recognized industry experts across the country.

30,000+ daily delivered

E-NEWSLETTER

NonProfitPRO.com is where nonprofit  
leaders go for information and advertisers  
get the results. 

553,000 annual total unique visitors

WEBSITE
NonProfit PRO magazine, published six 
times per year, is considered by many to 
be the sector’s leading source of strategic 
fundraising information. 

14,500 magazines in circulation  

MAGAZINE

Align your message with top leaders 
in marketing on our podcast channel, 
Marketing Garage.

5,000+ total downloads annually   

PODCASTS

NonProfit PRO offers powerful events 
designed to get you in front of your 
target audience. 2018 will include our two 
signature events as well as events tailored 
especially for YOU!

Engaging content with unparalleled  
networking opportunities.

LIVE & CUSTOM EVENTS

Webinars and Virtual Conferences are 
full-service, turnkey, marketing 
opportunities that generate qualified leads 
and enhance your brand.

430 average registrants per webinar

eLEARNING

Fill your sales funnel quickly with solo 
e-blasts to NonProfit PRO’s responsive 
email list, or take advantage of a customized  
Pay-Per-Lead program.

23,000+ qualified and emailable addresses
50,000+ custom leads

eBLASTS & PAY-PER-LEAD

NonProfit PRO can help you bring your 
brand to life and help you interact with 
customers in a whole new way. Our 
tailor-made professional videos can focus on 
your organization, products, events, custom 
content and more! 

30,000+  opt-in subscribers 

VIDEO

http://nonprofitpro.com
http://NonProfitPRO.com
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2018 EDITORIAL CALENDAR

JANUARY/FEBRUARY

• Top 40 Nonprofit Trends

• Role of the CEO

• Continuing Education: Is It Worthwhile?

Ads Close: 1/9/18
Ad Materials Due: 1/12/18

MAY/JUNE—TECHNOLOGY

• Marketing Automation: What It Is All About & 
Why We Need It

• Growth of Crowdfunding Platforms

• The Future of Artificial Intelligence

Ads Close: 5/8/18
Ad Materials Due: 5/11/18

SEPTEMBER/OCTOBER 
PEER-TO-PEER

• The P2P Issue

• Fundraising Events: Hosting a Successful 
Peer-to-Peer Event

• Building Strong, Healthy, Long-Term 
Relationships With Your Volunteers

Ads Close: 9/11/18
Ad Materials Due: 9/14/18

MARCH/APRIL—LEADERSHIP

• Effectively Managing Your Nonprofit Staff

• Technologies for Fundraising Success

• Executive Issues: What’s Holding Your 
Organization Back?

Ads Close: 3/6/18
Ad Materials Due: 3/9/18

JULY/AUGUST—FOUNDATIONS

• The Donor-Advised Fund

• Diversifying Your Donor Base

• Regulatory Update: Legal Liabilities 
Nonprofits Need to Know About

Ads Close: 7/10/18
Ad Materials Due: 7/13/18

NOVEMBER/DECEMBER 
BOARDMANAGEMENT

• DMA Maxi Awards
• A Balancing Act: What’s Best for Your 

Organization vs. What Your Board Wants
• Choosing the Right Board Members for 

Your Nonprofit

Ads Close: 11/6/18
Ad Materials Due: 11/9/18

http://nonprofitpro.com
http://nonprofitpro.com
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EVENTS

In this rapidly changing peer-to-peer environment, 
it’s critical for nonprofit organizations to learn 
about the effective strategies behind this form of 
fundraising.

At the NonProfit Pro Peer-to-Peer Conference, 

attendees will hear from the noteworthy 
organizations on what strategies are working 
and those that aren’t. This conference provides 
attendees with invaluable, educational insights 
to take home with them and implement in their 
strategy to reach their fundraising goals.

November 7, 2018 | WHYY | Philadelphia, PA

In our fast-paced, transformative nonprofit 
landscape, it’s more pertinent than ever for 
leadership teams to stay-up-to-date with the latest 
strategies, trends and technologies.

At the NonProfit PRO Leadership Conference, we 
invite key thought leaders in the space to connect 

with fellow colleagues to discuss the challenges 
facing leadership teams in the sector today—
whether it’s fundraising, staff management, board 
development or technology—and what they can do 
to successfully solve these challenges with effective 
strategies and long-term solutions.

May 16, 2018 | WHYY | Philadelphia, PA

http://nonprofitpro.com
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BRAND MAP
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THANK YOU FOR YOUR INTEREST IN 
NONPROFIT PRO 2018, THE PREMIER 
RESOURCE FOR NONPROFIT 
EXECUTIVES AND DEVELOPMENT 
TEAMS TO FIND INSPIRATION, LEARN 
ABOUT NEW TECHNOLOGIES, 
EXPLORE NEW FUNDRAISING 
TECHNIQUES AND MANAGE THEIR 
NONPROFIT MORE EFFECTIVELY.

In addition to our editorial platforms, NPP runs 
an exceptional combination of live events and 
e-learning initiatives. NPP is here to serve your 
marketing needs in engaging with nonprofit 
executives and decision makers as they strive 
to find answers to the challenges of running 
and growing their nonprofits and while 
striving to reach their missions.

NPP’s laser focus on helping nonprofits has 
helped our subscriber base explode to over 
71,000 active and engaged readers.

NPP is a sister publication to Target 
Marketing and Total Retail, Who’s Mailing 
What, TM Financial Services, TM Automotive, 
TM Healthcare and TM Travel & Hospitality. 
Through our affiliated brands, NPP has an 
enviable position to see, learn and report on 
the major advances in technologies that are 
driving the marketing industry overall and 
the nonprofit world specifically. This unique 
position provides advertisers and readers 
with unmatched value in the nonprofit 
space.

As you look through the following pages you 
will find a powerful and extensive series of 
marketing and communications platforms and 
tools designed to deliver the maximum impact 
and return on your marketing investment.

We are dedicated to helping you grow 
your business with the most sophisticated 
combination of lead generation and branding 
tools available in the market today.

We look forward to working with you in 2018!

CHRIS LYONS
President/CRO
Target Marketing Group
215-238-5314
clyons@napco.com

OUR TEAM

JENNIFER DIPASQUALE
Executive Vice President 
Office: 724-778-0227
Cell: 610-574-0038
jdispasquale@napco.com

HOWARD RUBIN
Strategy and Business 
Development Director
Office: 760-739-9400
Cell: 619-733-0671
hrubin@napco.com

ALEX LIM
Strategic Business 
Development Associate 
Office:  215-238-5227
alim@napco.com

A1711037
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